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ABSTRACT

The topic of online relationship satisfaction is a new area of interest in Psychology.
With limited works exploring this topic, the current study aimed to test the predictive
influence of FB Use, Perceived Number of Friends, and Attachment Styles on FB
relationship satisfaction. Drawing data from a local University FB study, the current
research found that only accessibility to FB, avoidant, and anxious attachment styles
predicted FB relationship satisfaction. However, these three predictors were weakly

related to FB relationship satisfaction.
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INTRODUCTION

Facebook’s growth and reach have been
unprecedented, such that it has now become a
staple information and communication medium
alongside traditional mediums. In the first
quarter of 2020, Facebook had 2.6 billion
monthly active users or those who have logged
in to FB during the last 30 days (Facebook,
2020). As a new platform for social interaction,

FB  provides opportunities for social
connectedness (Grieve et al., 2013). Nadkarni
and Hofmann (2012) suggested that

belongingness is one of the two drivers of FB
use. Self-presentation is the other drive. The
belongingness drive is evident in several features
of the said online platform. One of these is the
platform's signature feature, which is “friending”
other users. "Friending" involves sending
requests to other users and that once accepted, it
enables people to view each other’s status
updates and profiles (Murthy, 2012). Friend
requests can be sent to and taken by people a user
knows, but there is also request-related behavior
revolving around establishing connections with
strangers. Additionally, men were more likely to

send friend requests, while women are more
likely to receive them (Hampton et al., 2011).

The other feature of FB that supports the
drive for belongingness comes in the form of
"likes." Liking can signify that one took note of
the item and relay to the original poster that
someone paid attention to his or her post.
Recently, a new wave of updates to the site
included the option of specifying your response
to a particular comment. By hovering on the
"like" feature, you can now choose a reaction—
Love, Haha, Wow, Sad, and Angry—that best
suits your affective reply to specific content.
Also, commenting on status updates and other
types of posts is an extensive behavior practiced
in FB. There are 510,000 comments posted every
minute on this specific Social Networking Site.
(Zephora Digital Marketing, 2018).

While FB, its features, and its underlying
processes seem to promote social connectedness,
there have been mixed empirical results of its
impact on its users' social relationships. On the
positive side, FB seems to foster social support.
grofle Deters and Mehl (2012) suggest that FB
status updates reduce loneliness through the
daily increase of social connectedness. Nabi et
al. (2013) also found that among 423
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undergraduate students, there is a positive
correlation between the number of FB friends
and the perception of social support. This
connection is also associated with reduced stress,
which, in turn, is also associated with less illness
and greater well-being. Furthermore, for those
who reportedly experienced more life stressors,
the number of FB friends surfaced as a strong
predictor of perceived social support. This result
is similar to the finding that FB social
connectedness is associated with higher life
satisfaction and having lesser probabilities for
depression and anxiety (Grieve et al., 2013).

Moreover, Dogruer et al. (2011) also found
out that users utilize FB for relationship
maintenance (e.g., to come together, to re-
establish connection with people they have
forgotten, to get in touch with people they
know). Filipino FB users also share this social
relationship reason (Basilisco & Kyung Jin,
2016). However, Filipinos use FB more for
seeking new friends and those they have
common interests with, not necessarily for
relationship maintenance. This finding suggests
that Filipinos are motivated with the desire to
meet and to make new friends through FB, as
well as keep in touch with old friends and
acquaintances. This pattern also supports their
collective nature.

On the other side, some studies seem to
indicate the downside of FB. For one, there is a
negative link between the number of FB friends
and self-esteem and poor academic adjustment
among college students (Kalpidou et al., 2011).
Among romantic partners, the number of FB
friends is related to increased jealousy and
reduced relationship satisfaction (Elphinston &
Noller, 2011). Envy in FB also mediates the
relationship between FB use and depression
(Tandoc et al., 2005). These are on top of other
negative impacts of FB use such as reduced
cognitive and affective well-being (Shakya &
Christakis, 2017; Kross et al., 2003), more
significant stress (Chen & Lee, 2013), and the
threat to life satisfaction (Krasnova et al., 2013).

Because of these conflicting results, Hu et al.
(2017) coined the term "Facebook Paradox." The
label initially came from Kraut and colleagues’
(1998) “Internet Paradox™ that suggests two
conflicting realities of the Internet. As far as

social connectedness is concerned, the
“Facebook Paradox" is evident in the Sheldon et
al. (2011) study. There are simultaneous links
between FB use, and both elatedness-need
satisfaction and dissatisfaction. Moreover, Hu
and colleagues have provided further evidence of
the paradox. They have found that FB use has
direct positive effects on users' online social
relationship satisfaction and perceived social
support. They also have found out that the impact
of FB use on psychological well-being is
mediated by online and offline social
relationship  satisfaction, perceived social
support, and social interaction anxiety.

With the changing offline to online nature of
social relationships, it becomes imperative to
explore Facebook users' satisfaction with their
online connections. Relationship satisfaction is
the intensity of an individual's contentment and
happiness with his or her relationship (Anderson
& Emmers-Sommer, 2006). The authors also
suggest a positive correlation between online
relationship satisfaction with success and length
of the relationship, as a face-to-face or online
dyad. Understanding the factors that are involved
in online relationship satisfaction will hopefully
guide researchers, policymakers, program
implementors, and the public of the
recommended healthy FB consumption. Despite
these potential socio-psychological benefits,
there have only been few studies that directly or
indirectly explored FB relationship satisfaction
in a non-romantic context (e.g., Hu et al., 2017,
Dunbar, 2016).

The present study tries to look at some
contextual and personality factors and their links
with FB relationship satisfaction. These include
FB Consumption and Attachment Styles.

FB Consumption. Previous studies that have
explored FB consumption has generally utilized
frequency of use as its measure. These frequency
measures often include the length of FB account
maintenance, the daily count of log-in and social
media usage, the number of updates, and the
quantity of interaction with one's social media
contacts (e.g., Shakya & Christakis, 2017; Burke
& Kraut, 2016). Frequency is an essential
variable in understanding social media use.
These types of quantitative data provide a clearer
picture of the behavior of FB users. Thus, they
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direct more straightforward analyses of online
behavior and relationship satisfaction links.

Among Filipino sample of 243 FB users,
Basilisco and Kyung Jin (2016) found that the
hours spent on Facebook are as follow: 30.9%
spend both for 1-2 and 3-4 hours; 28.8%
consume more than 5 hours, and 9.5% take less
than an hour. Meanwhile, the primary
motivations for FB use are seeking friends,
social support, entertainment, information, and
convenience. These are consistent with
Sheldon’s (2008) work that utilized the Uses and
Gratification Theory and suggested that (1)
relationship maintenance and (2) passing time
motives positively predicted the number of hours
of spend on Facebook. These results indicate that
there is a social connection in the online
platform.

Given the few works that directly looked into
online social relationship satisfaction, the more
recent study of Hu and colleagues (2017) has
found out the direct link between the intensity of
FB use and online social relationship
satisfaction. The online social relationship
satisfaction is also positively associated with
offline relationship satisfaction. Meanwhile, a
local qualitative study of dela Vega et al. (2017)
has shown that adolescent heavy social media
users (i.e., spending at least 3 hours daily) may
use these platforms as extended communication
avenues with their schoolmates and professors.
The adolescent respondents also claimed that
social media reinforced face-to-face interactions
with their families through updates of current
events and trending topics facilitating more
conversation at home. The respondents also
explained that the impact of social media on
social relationships depends on how the heavy-
user members utilize it as an escape of social
connections or mere diversion of life stressors.
Interestingly, there seems to be growing
empirical support of FB use and online social
relationship satisfaction connection.

Attachment Styles. Attachment orientations
play an essential role in individuals’ initiation,
formation, and maintenance of social
relationships with others (Ainsworth et al., 1987;
Fraley, 2000).  Studies have shown that
individuals with secure attachments are
comfortable with distance from others and are

willing to depend on others and to let others rely
on them. Contrastingly, individuals with
avoidant attachment styles are nervous in social
interactions, especially when others are too close
to them. Lastly, individuals with anxious—
ambivalent attachment styles continuously
worry about others leaving them and thus
frequently desire more intimate relationships.
These patterns also characterize offline
friendships and romantic relationships (Hazan &
Shaver, 1987; Fraley, 2000; Bartholomew &
Horowitz, 1991). Only a few studies have
expanded the Attachment Theory into the online
setting (Boute et al., 2009; Jenkins-Guarnieri et
al., 2012; Oldmeadow et al., 2013). These
studies are consistent in suggesting that
attachment style predicts online social
interaction in the same way it does in an offline
context.

Oldmeadow et al. (2013) argue that Facebook
serves attachment functions and allows users to
approach it with different attachment styles. For
example, securely attached individuals are the
best situated to become social hubs, exhibiting
more extensive networks, and the most social
ties with others (Yakoobi & Goldenberg, 2014).
Comparably, individuals high in attachment
anxiety have more frequent Facebook use and
are always concerned about how others perceive
them on Facebook. Meanwhile, high attachment
avoidance is associated with less Facebook use
and less interest in Facebook (Oldmeadow et al.,
2013).

In the realm of online relationship
satisfaction, there has not been much work done.
The seminal work on this topic is Ye's (2007)
study that has shown inconclusive findings on
the influence of attachment styles on online
relationship satisfaction.

The present study delves to understand the
dynamics of online social relationship
satisfaction among adolescent FB users by
looking at the impacts of some predictors,
namely, FB consumption, number of FB friends,
and attachment styles.

Specifically, this research seeks to identify
general level of FB relationship satisfaction of
the respondents and their FB consumption (i.e.,
frequency of FB access and the number of hours
of FB daily usage). The study also aims to
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account the perception of the respondents about
their number of friends, particularly those
categorized as closed friends and family
members. In terms of attachment, the current
works also delves in knowing the respondents’
levels of avoidant and anxious attachment styles.
Given these measures, the present study aims
to test whether FB consumption (i.e., frequency
of FB access and the number of hours of FB daily
usage), number of close friends and family
members in FB, and attachment styles (i.e.,
avoidant and anxious attachment styles) are
significant predictors of FB relationship
satisfaction. Consequently, the study seeks to
find the best model predicting levels of FB
relationship satisfaction out of these variables.

METHODOLOGY

Data Source

The data of the present work are from the
more extensive FB study conducted at a local
University in Cebu last October to November
2018. Graduate students of UP Diliman’s
straight Ph.D. Program in Social Psychology
initiated the said research that was a requirement
of their course in Psych 287 on Surveys. The
author of the current research is part of the team
that conducted the FB study.

Sampling and Sample Size

The researchers conducted a census in the
said University, particularly of all those enrolled
in that semester. The number of respondents

who completed the form totaled 713 (79.31%).

Procedures

The current study employed a mixed-mode
of data collection that includes an online
instrument through Google form and a pen-and-
paper version of the tool. The students
completed the survey tools (both online and
pen-and-paper) within 30 minutes to an hour.

The researchers surveyed the respondents at
the start or the end of their general education and
major courses. The teachers' permitted the
conduct of the survey in class. Some of the
students also answered the online questionnaire
in their free time.

Respondents signified their consent by
affixing their signatures on a one-page consent
form. The completion of the said form signals
the respondents' voluntary participation in the
survey. The researchers also asked respondents
to provide their email addresses in a separate
form following the completion of the survey
instrument. The use of email addresses is for a
raffle of 10 gift certificates as tokens for
partaking the study.

Respondents

The official enrolment of the respondents in
the semester is the primary inclusion criterion.
The succeeding table summarizes the
distribution of the respondents in terms of some
socio-demographic variables.
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Table 1. Frequencies and Percentages Share of the Sample According to Socio-Demographic

Variables
f % M SD Min-Max N
Age 19.30 1.36 17-33 7092
Gender 7112
Female 508  71.20
Male 196 27.50
Intersex 7 1.00
Year Level 711*
First Year 380 53.30
Fourth Year 302 4240
Third Year 28 3.90
Fourth Year 1 0.10
Degree 7122
Computer Science 134 18.80
Biology 126 17.70
Management 126 17.70
Psychology 74 10.40
Political Science 72 10.10
Mass Communication 52 7.30
Mathematics 44 6.20
BFAP Product Design 32 4.50
CFA* Studio Arts 29 4.10
BFAP Studio Arts 15 2.10

CFA*® Product Design 8 1.10

“ N = 713, however, there were some missing values for some socio-demographic variables;
b is Bachelor of Fine Arts; ©is Certificate of Fine Arts.

Measures

FB Relationship Satisfaction (the
Dependent Variable). The researchers
developed an instrument to measure
respondents’ level of relationship satisfaction
on Facebook. The tool is composed of 6 items.
It utilized a 9-point scale where one means "Not¢
True at All" and seven as "Very True." The
reliability coefficient of the instrument is .594.

FB Consumption. There are two measures
of the FB consumption included in the current

study. These are perceived frequency of access
to FB and the number of accumulated hours
spent in using FB in a day. The first measure
provided respondents with options ranging
from daily, 4 to 6 days a week, 2 to 3 days a
week, once a week, and 1 to 3 times a month.
Meanwhile, respondents chose from the
following options for the second measure: less
than an hour, 1 to 3 hours, 4 to 6 hours, and
more than hours.

The number of FB Friends. The
researchers developed a 6-point scale to
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estimate the quantity of FB friends the
respondents have. It has six options ranging
from "none," "a few," "some," "many," "most,"
and "all." The said measure included seven
categories of friends (e.g., people I have
something in common with, classmates, close
friends, family members, relatives, strangers,
and people with shared interest). These
categories came from a pre-survey measure.
The current study intends to explore the impacts
of attachment styles. With this, the researcher
employed only two of the seven friend types.
These are close friends and family members and
are primary attachment partners.

Attachment Styles. The researcher used
Fraley's (2015) Relationship Structures (ECR-
RS) Questionnaire to measure two types of
insecure attachment styles, namely, anxious and
avoidant attachment style. The scale has nine
items. The first six items measure avoidant
attachment style while the last three statements
measure anxiety attachment style. The
attachment tool uses a 7-point option ranging
from "Disagree Strongly" to "Agree Strongly."
The local reliabilities of these two scales are as

follows avoidant attachment style (a = .782)
and anxious attachment style (o = .890).

Data Analyses

The researcher employed Descriptive
statistics to analyze the outcome and
demographic  variables. The preliminary

analyses included the determination of possible
predictors of FB Relationship Satisfaction and
reliability coefficients (Cronbach’s alpha) of
the different scales used in the survey. The final

statistical procedure is standard multiple
regression to determine if the identified
dispositional ~ variables were  significant

predictors of FB relationship satisfaction.
RESULTS

Before proceeding to the analysis of the
predictors of relationship satisfaction in
Facebook, it is imperative to understand the
nature of the respondents. Specifically, it is
essential to look into their attachment styles and
some of their socio-demographic variables. The
table below summarizes their attachment styles
scores.

Table 2. Means and Standard Deviations of the Avoidant and Anxious Attachment Styles in terms

of Socio-Demographic Variables

Anxious Attachment®

: a
Categorical Variable I\; ‘:‘: ?;stions of Avoidant Attachment
M SD N M SD N
Gender Female 3.95 1.16 508 4.83 1.70 508
Male 3.61 .98 196 442 1.75 196
Year Level Freshies 3.82 1.15 380 4.76 1.71 380
Senior 3.92 1.08 330 4.64 1.74 330
College Humanities 4.01 1.15 135 4.53 1.79 135
Management 3.88 1.12 126 4.97 1.74 126
Sciences 3.81 1.11 304 4.55 1.70 304
Social Sciences 3.84 1.13 146 4.98 1.64 146

Note: “ is a 13 item measure that uses a 7-point scale, where 1 is “disagree strongly," and 7 is “agree strongly”’;
b is a 3 item measure that uses a 7-point scale, where 1 is “disagree strongly” and 7 is “agree strongly”.

Analyzing for significant difference in the
levels of Avoidant Attachment Styles between
male (7,=196) and female (n,=508),
respondents’ attachment scores showed a
significant result (f419.115) = -3.959, p = .000).

Females reported higher avoidant attachment
styles scores than male college students. The
same pattern of difference was found in terms
of anxious attachment style (#(702) = -2.886, p =
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.004). Female college students reported being
more anxious than male college students.
Meanwhile, analyzing for significant difference
in the levels of Avoidant and Anxious
Attachment Styles between fresh (7,=380) and
senior (n=330) college students, showed
inconclusive results (favoidant(708) = -1.170, p =
.243, Lanxious(708) = .817,p = .415).

In terms of the differences of avoidant
attachment styles of the four different colleges,
the analysis showed inconclusive findings
(Fi70m = 1.101, p = .348). However, analysis
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of variance showed a significant difference in
the levels of anxious attachment styles of the
respondents (Fp707y = 3.551, p = .014).
Colleges accounted for 1% of the variation in
the levels of anxious attachment style. Post hoc
analysis using Tukey HSD showed a marginally
significant difference between only two
colleges, namely, the Sciences and the Social
Sciences (p = .059). Testing for significant
differences in the attachments styles between
the colleges suggested non-conclusive results.

Table 3. Means and Standard Deviations of the Variables

Variables M SD N

FB Relationship Satisfaction 36.84* 7.64 705
Perceived Number of Close Friends in FB 3.98b 1.20 705
Perceived Number of Family Members Friends in FB 3.70b 1.34 705
Avoidant Attachment Style 3.86¢ 1.12 705
Anxious Attachment Style 4,714 1.72 705

Note: “is a 6 item measure that uses a 9-point scale, where 1 is “not true at all,”" and 9is “very true”’;
b is 1 item measure that uses a 6-point scale with the following anchoring 1 as “none," 2 “afew," 3 as "some," 4 as "many,"

Sas “most”, and “6 as “all”;

“is a 13 item measure that uses a 7-point scale, where 1 is “disagree strongly” and 7 is “agree strongly”’;
is a 3 item measure that uses a 7-point scale, where 1 is “disagree strongly” and 7 is “agree strongly”;

The respondents reported a high average
level of relationship satisfaction in FB.
Meanwhile, their perceptions of their number of
close and family member friends in FB was

between some and many. In general, they also
reported an average level of avoidant
attachment style and a high average level of
anxious attachment styles.

Table 4. Means and Standard Deviations of the FB Relationship Satisfaction in terms of
Frequency of FB Access and Number of Hours of FB Use

Categorical Variable Levels of Variations

FB Relationship Satisfaction®

M SD N
Frequency of FB Access Daily 37.15 7.52 584
Non-daily 35.19 8.03 123
Number of Hours of FB 4 hours or more 37.04 7.53 275
Use 3 hours or less 36.68 7.72 431

Note: * is a 6 item measure that uses a 9-point scale, where 1 is

In terms of relationship satisfaction in FB
and the frequency of access to the said social
media platform, respondents who access their
FB account daily reported being more satisfied
with their social relationships (#705) = -2.605, p

“not true at all," and 9 is “very true”’;

= .009) in the said social media platform.
However, FB relationship satisfaction did not
significantly vary as a function of the number of
hours of FB use in a day (#04)=-.616, p = .538).
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Table 5. Zero-Order Correlation Matrix of the Variables

FB Relationship
Satisfaction

Number of
Hours of FB
Use

Frequency of
FB Use

Perceived
Number of
Close Friends

Avoidant
Attachment
Style

Anxious
Attachme
nt Stvle

Perceived
Number of
Family

FB
Relationship
Satisfaction

.098** .023

Frequency 267**

of FB Use

Number of
Hours of FB
Use

Perceived
Number of
Close
Friends

Perceived
Number of
Family
Friends

Avoidant
Attachment
Style

Anxious
Attachment
Style

.099%*

.898**

250%*

.033 -270%* -.097**

336%* -.105%* .067

.863%* -.061 113%*

320%* -.079* .064

-.083*

114%*

.075%

*0<0.05, two-tailed; **p<0.01, two-tailed

The assumptions of the standard multiple
regression analysis need to be satisfied to
proceed with the final step of the statistical
analysis. Clearly, in terms of validities, two
predictors (i.e., Number of Hours of FB Use
and Perceived Number of Family Friends)
were not significantly correlated with the
outcome variable, FB relationship
satisfaction. The researcher dropped these
variables from the analysis. These same
variables were also strongly associated with
each other, thus failing the assumption on
multicollinearity. Also, the Frequency of FB

Use and the Perceived Number of Close
Friends were strongly correlated predictors.
The researcher used only one of these
variables for the regression analysis.
Provided that the focus of this paper is on
Facebook consumption, the predictor on
Perceived Number of Close Friends was also
dropped from the study leaving the equation
with only three variables, namely, Frequency
of FB Use and the two measures of
attachments styles (i.e., avoidant and
anxious).
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Table 6 : Regression Analysis for Predictors of Relationship Satisfaction in FB

Variables B SE B p sr?

Frequency of FB Use 1.040 446 .085% .007
Avoidant Attachment Style -1.749 247 -257%* .066
Anxious Attachment Style =375 161 -.084* .007

#p<0.05; **p<0.01

The final stage of the analysis involves the
standard multiple regression analysis to test if
the variables predicted college students'
relationship satisfaction in FB. The regression
analysis indicated that the three predictors all
together explained 8.6% of the variance (R =
.293, F(3,7()2) = 22.019, P = .000). All three
variables weakly predicted FB relationship
satisfaction.

Given these results, the final regression
equation model is:

FB Relationship Satisfaction = 44.408 + 1.040
(Frequency of FB Use) - 1.740 (Avoidant
Attachment Style) - 375 (Anxious Attachment Style)

From this model, young people who
frequently use their FB, who scored low in both
Avoidant and Anxious Attachment Styles
measures, are likely to report high levels of FB
relationship satisfaction.

DISCUSSION

The present study provides empirical
evidence that adolescents find relationship
satisfaction in using FB. This finding alongside
respondents' perceptions of having between
some to many close and family member friends
in FB. Furthermore, there is a positive
relationship between the frequency of their
daily access to this social media platform and
their  online  relationship  satisfaction.
Meanwhile, the number of hours of FB use in a
day had no impact on their online relationship
satisfaction.

Generally, the Filipino adolescents in this
study also reported an average level of avoidant
attachment style and a high average level of

anxious attachment style. Anxiety characterizes
the adolescence stage as it goes along the
feeling of uncertainty in finding one’s identity
and independence (Droogenbroeck et al. 2018).
Interestingly, female respondents showed
higher levels of both avoidant and anxious
attachment  styles compared to male
respondents. This gender difference is
attributable to the social pressures that female
adolescents experience. Some of these social
pressures include being more sensitive and
more emotionally affected with relationship-
content stressors (e.g., death of a loved one).
Several restrictions in their gender roles and
terrorizing body issues may also lead to
ruminative coping. Lastly, female adolescents
are also more prone to family violence, abuse,
and academic pressures (e.g., Haugen et al.,
2014; Rosenfield & Mouzon, 2013; Matud,
2004). In the Philippine setting, this
disadvantaged situation of young female
adolescents is evident vis-a-vis a culture that is
more accepting and forgiving to the innovative
ways of young Filipino men. The “macho”
culture remains visible in the socialization
process of the young members of Filipino
society.

The current study suggests that the
frequency of interaction (i.e., the quantity of
daily access to FB) only weakly predicts online
relationship satisfaction. This finding runs
consistently with Basilisco and Kyung Jin’s
(2016) study on Filipinos motivation of using
FB. These researchers found out that Filipinos
use FB more for seeking new friends and those
they have common interests with, not
necessarily for relationship maintenance. This
motivation does not significantly contribute to
the level of satisfaction that Filipinos have with
the relationships they form online.
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Furthermore, the number of online friends
does mnot directly lead to relationship
satisfaction. While interaction is vital for the
formation of relationships, quality over quantity
matters more (Mehl et al., 2010). Substantive
conversations are likely associated with a
greater sense of well-being and, consequently,
relationship satisfaction. There may be a lot of
things that could influence online social
interactions. For example, Anderson and
Emmers-Sommer (2006) have identified six
predictors of relationship satisfaction for both
online and face-to-face dyads. These predictors
include perceived similarity, trust,
commitment, intimacy, communication
satisfaction, and attributional confidence. Small
talks of what is trending in the online worlds are
also salient in online interaction. These
superficial interactions do not foster more
intimate social connections, thereby leading to
relationship satisfaction. In a recent study by
Milek et al. (2018), small talks were negatively
related to well-being.

The limitation of the online world may also
bring about challenges to fostering relationship
satisfaction. Brown (2011) suggested that the
natural and virtual distance that social media
creates also makes it easier to do "techno brush-
off" or using technology for impersonal
interactions. Further, words do not contain the
nuances of non-verbal cues (Emmers-Sommer,
2004).  Emoticons, GIFs, and other
communication elements cannot capture the
emotional aspects of conversations. Also,
activities that bring about shared experiences
that are likely to foster relationship satisfaction
is irreplaceable.

In terms of the role of attachment styles to
relationship satisfaction in FB, the weak
predictive power of both avoidant and
attachment styles may have been affected by
other factors. Ye (2007) pointed out the vital
role of relationship type to online relationship
satisfaction. His study found out that when
people reach a particular level of their online
relationship, the communication patterns
become more intimate regardless of attachment
style. Further, attachment style did not result in
differences in relationship satisfaction. One
explanation for this is the unique characteristics

of online reality (e.g., absence of non-verbal
cues and perceived similarity), can function as
a leveler of the influence of attachment styles.
Collins and Feeney (2004) refer to this as the
deactivation of the attachment style in specific
contexts. The virtual setting does have some
cues for such deactivation to occur (e.g., better
to trust the relationship partner that remains
anxious given the distance, communicate more
than avoid due to time differences, etc.).

Limitations

The current study faces the problem of the
nature of the dependent variable. Relationship
satisfaction in FB is a general construct. A
specific ~context, like the relationship
satisfaction of the family or close friends,
would have made it better. Research suggests
the importance of social connectedness type to
the link between communication patterns and
relationship satisfaction in online relationships
(Ye, 2007). Ye also argued that once people
develop a particular type of online relationship,
relationship partners feel more comfortable
with intimate topics. This more focused
characterization of the dependent variable can
also reduce the disintegration of the construct.

CONCLUSION

While some may question the benefits of
online social relationships, the present study
supports that relationship satisfaction does exist
in such a non-traditional venue of social
connectedness. Just like studies in offline social
relations (e.g., dela Vega et al., 2017; Dunbar,
2016; Anderson & Emmers-Sommer, 2006),
frequency of interaction, measured in terms of
daily FB access, remarkably remains an
essential component in  relationship
satisfaction. Indeed, FB is a platform where
people interact, continue to be socially
connected, and defy physical distance, time,
culture, and other possible boundaries.

Furthermore, attachment styles also
continue to play an important role in
relationship satisfaction. Both types of insecure
attachment styles (i.e., avoidant and anxious)
are negatively associated with online
relationship satisfaction. Quite possibly, this
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finding may point to the importance of a secure
working model in fostering online relationship
maintenance, an area that is fertile for inquiry.
Thus, future researchers may look into the other
components of this attachment style, namely
trust, commitment, view of the self, relationship
expectancies, etc. and explore how these factors
impact online social relationships.

Indeed, online  social  relationship
satisfaction is a complex phenomenon. The
consideration of some contextual and
personality variables in this current study is an
attempt to understand its processes. More
importantly, the present work proves that there
is an online social connectedness that brings
about relationship satisfaction. For the
adolescents sampled in the study, there is worth
in “adding friends up."
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